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I. %

1.1. BARGE: N\ “BARFEB” 3 “AmFEn”

PRI A A B A P LA LE AT — A D7 S VR B I R e DB TR R FE DR, IR v B4k
RIEE R, BRI 1 ARV E AR I R, (A BT B4 & T T AL Bhi it ” (Computer—Aided
Design) JuBE—— NIKIRRBE—WUR R B s E, BRTUENERNEBARH TR (Tool) .

SR, LA ChatGPT il Sora NARFE M) AIGC (Artificial Intelligence Generated Content) $¥
RIVEER, WREEBENFEMHENT AR (Generative Revolution) MIHTHIEt. HARMNH
AR PATIR 22K, T2 B M 515 SO i) “HET4A”  (Quasi-subject) o IEHN
FAE 5 SCHR 2R, XAMUBGR P RERI ST, ERMITE 5 ARIRZ I EM: QIER &/
AL “BER” AN “ARIRIA7, ARRRIVIZERAN KRR B RIS AR o TN IR AR
Yo U AR, AR G AL S AR R B ORI, XA T AE T 3 5%
SO S TR WS | B SA

1.2. SCERERRS UK. BOER KA AR EHL

HFTE AT ATGC BT AL B “IHFme” 3535, (I MiBRILA STk, FRATAT LU —Fh i &
) “TE¥M” (Instrumental Rationality) fWIa.

KEB IR R AEN ) b, Bgie “ATGC” FERCARA: R A 2. M7 N b =081
SETTHMIMN . B ER RO A H— g IS 3, HR R B FAE “ATGC” 2k —Mrhar
. BEWRHEAR TR, HFEAENRBIER “ENHE (Media Environment) 7, X AJEINHILEH
B SR ARLG T AR R B IR SR o /D B B BRAR AT 5T L8 Ak S B 1 RRAUAS AN S O L, (H AR D
NXF “ATGC™ B CA 3R AT RS A B 1) 7% ) &35 4 DA S L SR I R Al HEAT HR 7

FT b, ASCRAEIM R EOR N ISR, AN TR H5%ES5OUEEERTZ BT
1B, AT AU 1) AR MR AR ERE I RS 2 AR ST (0 28 iloB 8 B IR AR 6 AR ? 42
CHFERRAERR” W, RATSOZERE AR IE BT SRR AT B 2

1.3. ERVBSHITIELR

ASORE A 22 BLHRL A FEOT AT L. 58, BRI (Media Ecology) MIERTRIR,
ATGC WA — T (1 “ RN LR 7, 70 B FLRH AL 38 5 G b UL R B A4 5 LR, MURUEES4 (Narratology)
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SRS ERIA, RIRARN AR R DR EH: &E, darhit
(Cybernetics) S5E AT X (Post-humanism) W2 HE, SOBERIRM: T AR08 /7 80 R i)
S5,

AL FEQAFE =AM —RERMEREN CGEZF) , IR “SRAZHE” [ “%
PR WY, TRAESKEREN CGE=%) , WM/yrNBERHEMN “FEAILE” m “A5sh 4
B e REAS . SRENEIRZET CGENRESEE) , IRHIFEA TR M “ BRI
5 CHOREFE” By AN AR, RBMESEUEREY “EF7 5 “HERDT KIBER
B, DL “RGUEEMINT 850 2 PRI T PRI RE -

II. AIGC #RUTAVHH L BRI R 5 A E

2.1. AIGC IHRZH 5ME LA BEHEL

TEG BT AU AHESE b, TR R SO SUARIE SE SU AL, LS 5 #R il 323 — A 40 1) #
Ffh—— “AEEH” (Author) o TEFH MR T SCA R SCRIRIR, WL AR IR DR I 2 S8 — i 1
JEIFH) “HA” 5 “figad” o AR, AERGUNTRERE (AIGC) M AN, 453X — Al i B bl 4544
KL T AR Z M S . AR NQIEBER I TIZ BTt AU AR A R B — I AEA
&, MR “ NHKFE4S (Prompt) —HIKEH (Black Box) —R#E#EEE (Dataset) ” =FHBhAE
AR AR

2.1.1. HEEBAEEEmEE: N “B3ntk” B “AERAke”

TG Tl Ak R EOR IR ARARBIE, (EFH 0] (Auteur Theory) MKARFATR 11 LR E
LT, KRR LR e A, AR, T Transformer ZUH AR BB ST N T
AL R, WA TP

FIK « 8YETT (Lev Manovich) fE CGHrBRIIES) -2, WEARMN “HAERMLE” LR
SRAMER “BaMe” Vo 1 ALGC IR, Xk B E LRt — B ROy IB iR < BAEL”  (Black Box):
AIEE AT EHRERR G, R AR5 S 5EVENTEESSA (Latent Space) #ATACH..
H TR TR AT AT HE R, QUMEFH BB IEREI B T — MR ERS 8, BAERER
S 2 Fa] R TR AT IR 1L (Secondary Selection) .

Flt, ATGC MW RUHE AL Gt L “Torp A", TR T Xt A s A B
A o XFPEMASFEE | LGRS A Re i EARMAL, RIS A TR B E A
BLE LA o
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FERAFEAT, AREUEE SHEBA R R R 2 —FEh&#E (Dynamic Coupling)
Jeds. IEWMSEPREIESL B TRam ), XEER I “ANERZEL” - NEREVIRI R RS S 5%
FHESY, SRR T s MR B AT AR “ RS2 o BIVEE BT REAN B2 e — AU BRI 1,
M2 ) 1R EE “Re 5 A 5 B I ——EIFE ARSI F R (Agency) RTHET, @i
FEHEE SLE € (Semantic Anchoring) , SIREVAN “ZI0L” 1E NI ZIL T A PN AT 201
BUEESCR  RAREHEBELAMN “PATH” A “ RGIMIT 7 1 ERIT

2.2. WIEEMGLER: NRAFE “WEEH”

IR EAR AR AR R Bk X BRI B, B4 ATGC F H U4
JREM [ IX— ARl . SIS T2 “hnE” , BNEd ZA&RDHE (Eisenstein) UK
ZRE, BMSLE Sk A 55k B P&, AMAEMARC Hod ik OB 2 TR = A8 s X Co SR, A
A (U Soras Runway) BIEE—F3ET “PH” (Diffusion) HIAEKIZEHE.

2.2.1. BHBAGBERL: N “PREH” B “BiREE”

1E AIGC HIBCARMB T, SR TR ML “PUES” CAREE) , S EdE R AL AE T
7758 (Latent Space) HAUMERMEIRINL

SiEg 80 “PhR A" BMAE, ¥R A o R R T “CAETRTE A RER) 7 . A
MTEEBENLI e A (Gaussian Noise) ik, HILZEA N “ LW (Denoising) 7 WA, BB
THEARE PR BB E BB NPT ER R AERE . XA AR BRIV T AR S 5K 5T BT AR LR
e “g)” (Cut) MIMES . 78 ATGC ZE RIS, ¥k, Stre 5ot ARl V) B 53R, /2
BT Geit eI () gEAT AR S T . DRI, AT AR R RN R T AR AR TR A S
EAHREAYHERIIER “4ik” (Shot) , Mi2HAE IRWIER “427~W” (Prompt) .

2.2.2. EXEHHBRE: EFIENFH SN

XN g 5 A IR R SR R, R BAE T SR S @A T BT TR A [ A
(Isomorphic Mapping) o

fFEAEGENET, RIA e S R ZEAFMEEBERER “HEmE” , KRS, &
B0M .y AL EHE AN . TWIAE AIGC {8 &M, i@id CLIP (Contrastive Language—Image Pre—training)
SRARIBOR Ay, PR EERON T OGRS SUEEMA NS — BRI Zhid, &
BT N e 4 (B TP ) — AL R B AR, BETTBRGE 1A G T R B B B AR IR I

ZAHLEMERS IS AT R RBEIRE. BUFEE XA F IR, B
X SRR B RS AT 8 o X AR QIR B e gl ai 5, SEORILER — M “$Eomia T
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FE%”  (Prompt Engineering) [MMEHE 7 V——RI U@ HNIE S /7S, FERVEIIEE = |
CMREE T REE IIALSE ARG o MOXANEE SC T, ATGC BRHR AT U, AR BIEAR A —Fh AT AL
SCEANET, RTEEEENRE W EEEE . BT, ARRAIMER LR AR UG
BREA” + “HERETT” , AR BAENLAS K RE

2.3. FEMEETRAERKMENT

AL GRS T, B SO “BIHRTE” o 282 « BT KA (Andrey Tarkovsky)
fE CHEZIRDE) R, R eWEE I TAEA R FRE—H oy “Bf a7 MRk BT Mz, #
LR AR R B R AR 2 ™ o IR B Mk e T AR G AR S B P S R T . R
i, 2B sl AT B R 3 SR (Real-time Rendering) M- 7 A1 W SCAS # s f i 25 ] 98

(Spatiotemporal Plasticity) , {43405 E%H 578 [ A A A T ARA I v Rl

2.3.1. SHERBERER: N “REHEA” B “BIEFEZHE”

A GERLWT B JELAE P2 1 R SRR BE 2%, AR SR AE — SR TRV I () 26 _ B4l AT o TTT7E ATGC Rk
T, MHEHEBHIEFMSER « 2iE4Z (Lev Manovich) 7E CHIgHARIES) HATHRN “Hiz%FE2
i (Database Logic) ” #M™,

A2 A 25 R S 5 4 BN AE — AN @ i 1 e B s 1T, R — & R E AL
HEJL GEX B MBI, M) KSESEEE. 5 RAE, #HRAER iR S
s XX AN EHE PR T — KRR E B AR IIE DT (Traversal) o IXEWRE , WU SCAR M “ 524 ” (Being)
Bem T “ARA”  (Becoming)

[ —H Bz O 5Eria (Prompt) , HIARIKIEEHLAN T~ (Seed) BREZHGMIA)G, <A M T
BT SRAE I FAT RG> SR . RIEAIT 1 it A FE 2 ME— . AP BCR R EA, T2 — T
REVERI B G o AU EA R B, M2shaS A AR m o 1 3 B AL 11 1 5 IEE AR 1S
R AR, B “RIEIitER S (Playable Cinema) ” BLE=A 7.

2.3.2. WETEMERE: LAERE “BESHFE"

MR FAERE, “ATGC” 4THL T %% « E#% (André Bazin) XTEIHE (Frame) kM4
FER A, EFACA, HEHES “[HOPE (Centripetal) ” , ‘B aXt T Wit A —Fhzaxf fFR f1), 1@ 4k
25[d] (Off-screen Space) W& —FiERHIFLE",

SRIM,  “AIGC” 1) “4bes (Outpainting) ” Al “TLPRZEA (Infinite Zoom) ” MIHEA, i
HERL 1 — AT LATG PR A A m sl AR T o B4R & 3 AR AT LABB IS (7] %N J7 [0 4 R T, AT R4
BN SCBE E B AN R WA A R OE T AR A — R B A R 36 A A RS A (Liquid
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Narrative) ” , AUHZ[EAFZE —AMHE B W=Sm, R —MNRsh. aTUAEKREZ A,

I To R AE R PEAEAE, MARA B E THRGIAIIAE (nise—en-scene) i, FHAILHE
SKE RAE— AN E I BCRAE IR ZHEc &R, £ aia. WL R R B H S 254 Ay
W — S AR A T, T RIS S AR “UtiRA g, RN
T TR B B AHLIE B e —— 3 E) A B (R AR AR A R AL ) — B 40

IM. AIGC BX3h T AR SLERTE R

3. 1. A RMERE. ETIEEBHIREDT R

LG KAOAERE LA (Mass Communication) #8542 7= (Production) flN %543 & (Distribution)
JRAE T I T A0 S ) b 58 A AN R P o, BRGS0 B2 58 )4 I B0 38 S 5 IR, SRR 2 A
A BORETT I b ABJE “AIGC” HIARMIINA IEFE SR ORI A B, g are — AR “ 0 R IKE) A
7% (Distribution-Driven Production) ” WI&FE & RIFES.

3.1.1. HFEZHMEE: N\ “SwhEe” 3 “ShEER”

TG RIFEAL A P10 “ A £ 2, Ry e BN A EAY, FEFHRILERI 32 A% T1E ATGC
MR, A4k RAE TIRAER B R kA DGR WA IIGE T, ROy 7 WA 1 “ 1
?g_:’*%::‘” R

My Uncle
My Boss

B AR DITEL

N el W

B 1 AIGC &R/ R
MET, X Vu AR S R S BRI AT R kAR R . SR GRIE K AR

032.



CASCHBHSHARD 2026 4F ZH 1

R BN, AIGC BMEB AR /NI SRS JeA7 ARt R AT AT = H0E Dy “ikek”
(Pilot) ¥, BEEHIHERIE S (NLP) HRSZI M A5 . R0 X IR i ) 5 B 17
. BT IR, BRI R S SRR A 1) 5 0 R, R A AR e T R AR
W 24-48 /NP SERGHTRISERI A2 5 B4R

XA CBRELM B, B T - %A (Chris Anderson) [ “RKEHW” HERF T HM
UepE™: BIRR T PEARRLE IR, (845 P9 A P REE RS R A SE TS (Niche Market) MIZHZS
FoRe RPN “TEN S BEALRE” W) CRIRIKENERL” MER, AREEMIT N ERBENT CHUEIT
" AR,

3.1.2. EIGRERRE “TATHEH”

BEORE AT SEBE AL T “ UGB BB B (HAKIZRI BRI IR, XM S AL
KL AWl . ARIANTE R “ PRI BRI LR

TEIXFRHLE] T, LKL m “ B ARMEEM”  (Segment of One) o IEWIF/RIC « #EK#) (Alvin
Toffler) 7E (FE=VRW) TIFT “F“H&E” (Prosumer) [FU#E, AIGC #—HMRT T iX—H
SHIEAR PR F PSSR E R R RN, HESEH U7 3 “4R” (Prompting)
FHLm T AR . X1 AIGC NLFT S, XEWHIZE R E SN ATE — MR KA E
N7 By “Uit—EA R H, e B3 AR R A RCE SRR o IAMGRRCER BRI,
SORALIRBUI G “ 7 R 7 ) “ SR P IR IR

3.2. BRBIEESNEMAERE. BIRESINERM

0 R B KR T B B R R R, I8 4 ATGC KRB “AE KT (Affective
Computing) i B kAL RREE SR TH K “ERRE” . EMITEFERRZ 45 H, ATGC A X
BOR A B IE RS, ROV NIE RS E R “HME A" (Simulacral Subject) o

8.2.1. MWEHSTETA: N “WE” B “FA&”

TEAE G AT, EWAMIK/R (Horton & Wohl) it iy —Fhaifr A “ vt S8
(Parasocial Interaction) [{HE % 32 B ML A T HAN AP A 1 —Fh B[] AR AR 7K T “ ALGC™
WA, JERM B D¢ R & B T —Fosa BB “H#r A" (Digital Symbiosis)

EEHRIE S B (LLAD SRIKSIFEMECE N (N TR BEMHE . BIERES) , fes st /|
15 28 10 SRR S Bt e ATIAS T 42 B S e TOUBC I R R AR H 1) O3 1 A R DAAR A
FUET ARG 5 BOIR AR S Sens A “REBAN (Agent) 7 o ZF AR IIRE T BEFEM “ 551U
R, ARG AR A RRCE AR AN BRI
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AT A IS R R, (AR IR U BB RO A TR, P A Saitoy 7 R 143k,
MARNT “RE” M AGEME” A WEEFIRINETNIE R IS BEL” , o s 1
REPEATGINE, 78— e R b AR 1 L SEAL S AR A AR B PR

3.2.2. MIERWHME. @AKE “BHFE=E" HE®L

SR, 1o S AL B AT A5G AR IR B3R 1 fEHLI 1o 1k «6f 4 BV (Jean Baudrillard)
E (MRS EY —Hdih, “OB a2t BRI, BRI ES——AE &
BESL (Hyper-reality) ~ 7 ™,

“AIGC” BORITZIBH, IETER—Fh “BESLH)” HAFM. BRESCHE “SmAEm” NE
W, P TR B AT A A 2 e e H R HRABA T BN N B L AR DL 1 T s ok gm 4k . BIE
AN A P A S B, N 7R XX A AUR BN R BRI R ERS, B R
T8 (Self-referential) 7, o bbAk G iR SRV i 049 5 I 2 [ (45 B 2 o

FEIXMPIALE L, 200 5 R MR R Ve R D B, R B2 A0 ek, WEAME
WA “Brii s o ARBRAZBRRM RN, ] DA AN B RTTR G 2. X2
“ALGC” RAWTALHRL NATRIRIGTHL, (R T LB ) “AEiRkEpE” .

3.3. EHYRMENE RGN TR “EHhe” E5%

£ “AIGC” EMMFERFAESH, RHRARNIF CaA 2L “HEEH” , Mk 7 —PsL
B BI85 “#Hlie (Cybernetics) ” HIIEHE. BUEA SRR k=L LW, HEBIENSE
(Parameters) HIHIA, W& ARKRAERAI T .

3.3.1 MEIIROERETZ: N “BIER” B “HBiE

G RARAE R EGE R RO E (Exposure) « fiii % (CTR) TR ZEHIGFIHabs, FHA BeAE
M Y S AR O BIDIR L . AREE “ATGC” BIMLA, 7EZ RIS KBRS Hri Beat b, SRR R B &
B ARTHA AT RE

DA R PP AR ROTIR MR “H 2D NE” Bem vt “ NI R " o i o s i SR 1G
WS (Sentiment Analysis)  ME PR B EE B HFRERM I (FE VR/AR IR
LIRS AL 2 AT “ T MefRE " (Emotional Arousal) o IXFPEALAFSZUKA ET,
T A R “AEEREHE” o B, 78 AT FRIKBOh, R /R, g 4
TR X B m G & (an “3. “E” “9HE” ), RIFENER “HERE , JFLUE A&
T RE R BRI L KPT,
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3.3.2. HNLRBAR: HEXEERSEM R

X— BRI ZAR B 1, @ HAAEE 4EYN (Norbert Wiener) BRI« FU WAL ” (Negative
Feedback Mechanism) . £ ATGC f&#f R, WORBmE S (R 44 52 A4 ey, TR T — A EH BB “ W
FRBE-ART .

BB R RS TR AR R B (UMD I, BRI P A s 2 R 8 5 A1 2 £
MR Rz, MEMAFEZELIK T R R IE RS RGN, RS2 RER 2B R iE oy “ R E
FFE”  (High-weight Feature) JFfEJa A pirpomfbix — i, XMHLHIEG AL R 1T AMBK
“H@EMNAME” (Self-adaptability) o &AM —KMERES, TR — DA BEREL. B IR FI
ARG TR TEHEETE, XEWEN “REEREQE” Fm T R THE A eE” , Eam
RALF RO BB S Z ARG WS ShE T HRas R .

V. SERARREERL S X RE

4.1. ESLHKENL: Deepfake 5§ “JFEM” BARKIRMITEAE

REWTBEA 2 BT DA HATE 37 [ 4% 36 5 RV BOIE 4 O A, AR T HoA oy B il s
SEIIRE 1. SR, ALGC HiARMFR B, 15 “BRWNSE” (Seeing is Believing) X—%&
MR % = FRRIE I 35 . Deepfake (PREEfNIE) HIARMIZME, AMUHNE 7B ENEE, HiHlig
TR EERIPER) “ AR ARHENE”  (Ontological Uncertainty) .

4.1 1. BBRIMERHERE: N “BRZE” B “BIRLIRE”

FEFFSHEARS, ARGMRAAE/RY « 4887 » f/R+: (Charles Sanders Peirce) FTiE I “&K
SIPE” (Indexicality) : A EICLMIBIEMIR 7 LR, WFR B2 TP, FEEYH ERRR
KEE™ o XFIELERIR T 7 RARMEN “UEHE” (AR,

SR, ATGC A= BRI N A DI 1 IX— R . A AR T AR W B S S, TR 2 T3
FEZ AMER A [ “UZS " (Tconicity) o #E Sora BUA] RA MM, JEA K it BSLROGR#T
WRA TR ENZHHAS . XFh “TIREY” (Referent-less) WG4, FEINT M “ TS
ER” Ry “HBEERIZINE” o HMRERRE TRIME, BEAMRE R KN E L, ey —F ] LUk
BRI AT, X EAESE TR RR 1 R S R L St
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4.1.2. “BREHNE” SEEEFNHR: TR “FEE" &

EHABREN R, ESSBRETEIRT “FIM” (Post-truth) fabl. AIGC HA ML T &
T THE, (RS BA A IHE . 3555 R A T

FOGGLIRTET “PEHEAFR” (Liar s Dividend) HOHBL: A A IRE (LT HLTAS T f
S AT ERII G, AR 2R R U, T 2 B TR SRS LA 2 O . R 2 PR
N RHTHSEITHAN TN, £ “FIR” WS, 2 UBUR SR fE g e Forh, %
BAE “S007 55 “R%” Tob. WUVREAR ML RO S H M E IR E 5, *E SRR RS 5
ORI TERA” B4 T AR G 37— e T X BB s LA I R 1 B M BN 7 L LAFE
A b — L LB A

4.2. VAR SEMERERESE: BERMETH “TEZH”

“ATGC” BRI e, EEAAMCE L5k 17X A — iR B KR . A AT 1
AT At KA AR AE R ORIRURAAE, ARV AE RS h) LA A &, Bl SRS 1AL
R EEEH, XA MEFRGEHNE, W2 “QN&miAmR” M “EHmRAR” 1
RZ B .

4.2. 1. VIFHEREGEETFR: EXHER “BiREF” ?

“ATGC™ HEZUMY “HE” RN TILESENTING, (HRXESHCE H K H T ERA LSRN
ZeVF T L R U . SRR CF Ny, AT el it 2 AR AR KM “ Btk
(Intertextuality) ” fif%s, RIFTAY B0 QIEHEL AT AT A SR b AT RSO - B3

SR, fAFEIRL, MRS T “BdEi<F”  (Data Expropriation) HIAT. AZKHIZ>IHE
I8 W ) B SR R 5 R S, T AT IR R NZE % ) A (Intellectual Commons) s id &
PUBALSR I . 24 AT RENS LU RS AR 5% RIS 075 587 AR5 S 1 2 ) ARG I A6 B S v, X B Y %48 “ &
BAEMH”  (Fair Use) HIVEWE, MIRR T RIS EE AAF A H “RIESHE” o XM “ZRkE L7 1l
griZ 4, B EBHRTON ML) B i E” .

4.2.2. ZENEEREE: EEEE?

WRAER N IRAFAE AL, R, “AIGC” Bl 1 “/E& & 43” (Authorship) HYAMKIR
At BUTEERUER R (NVE R KENE RIEZHESIER) MFRE NP0 LR, HIEAKK
MEIPER 77755 2 R AR SEIE ORI IR B

Kk S T AR R R ALGC AE U RL, TEIAYERTA ?
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VAT BERS? R AR BEAR AR R A HTC I A W B

VAR (Prompter) 7 BRI 4R AL 1387, B G AR A O BENLIE 5 55005 R AR 845 H P A
DSRS0 8= 2 JTTTIEE i et o tia il N1 ck et R

HARYUR? X LF2 B ATRRREBUR Cns ERRABUR S CRZSHRBE) K3, HX T
TS B .

RAEBLIE R T “ATGC” AEMRARAE T — A “WREE R KRS BRET L& ANTT DU AT A 3%

A, WA DU BEIN AT RE B VR IA RO . XA AT KB IE, AN FEBENA, Matkm
[THE L2 B PR T SE L7 VAR R BB — BTN “ BRI B, DUIE R & 6 AR 2CE ?

4.3. HERAUEARBIEAH “BPH” . BIEEERSRERE

2 “ATGC” AEAUA K& I BR AT USRI I 5, B MR)Z Z a2 3 BIBER AT B K A4
o ZHLHIRE T AT R W EEER ST R B 5ESR, HIERHTIXMHE, Exf AKH
R RAER, BREANMEIERE A “HeTY (Averaging) 7 o

4.3.1. MEEEMEE: &M@ PRRIER”

A A R T AL A BT L e —Fh “IEJH5ME”  (Regression to the Mean) WIFE. N Ttk
R R BRI & K 2 BN RN RIE S, SR T IR LA m i) . JL G A R 2 NS5
(K “BRRL”

SR, ZARBITK ARG IR TR L8 “ BRI 8% >« E%F (Roland Barthes) Frifift)
A7 (Punctum) Mo AT ARERIOTEALIE H LA 5E MO RRIE SRR, (HIXFD “Id BTN MR T Bt
GO A UK S B . AT BUFE TR BN P REAOIRNE "« 1 BRI 3G, ATBOR IS = R BN =
Wilo W RARAFALAE i B SR A, AT RERE R — A “ R EERE B fd Sl ——
A ARG AR, B AT — B AE IR R AR A £ o

4.3.2. BB —RESHEMFRRKL

ERERGHLET “8ikia 857 (Algorithmic Monoculture) o HF EFAEA (41 Midjourney.
Stable Diffusion) MIIZEIRERAREESMN, HbTREALRMGZLE, FREEE R
“ATREA BRI B SR D Sl R E AR IZ IR .

XK o ) A ) B S8 I AR A 1 SO SR T N ZEAAR IR E vk, TR T —Fh “ 85 7.
NG KK L Mg, MRS BUER MBS SR . GFEE W AT % ) ok B ARE
MASEAE S, TR I TR < ThISE” ik 7. Bk, EHEEMA, “REE”
(Anti-algorithmic) )8 3% F 4 ——RIZIEE SRAP L BVLME AT (K . AEERMERD . WIR M SRR I —
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— R B N R 522 Bt I IR

5.1. & “AMIEA” HIrH AR
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(Human—-Computer Symbiosis) & cHIANI.
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R LH, MRS —E AR “AlISH” (Copilot) . ANKAMEEIMEZAHZ 5P
e CoREIMERE” , MRERS REKERE” 5 “E SRR .

5.2. WAEBTHERLEFEN

X JE R, MAE S EE R R RFIATE MR R . IEWARSCES — S g, 4“4
i B “RREEHL” ONET AR A D TR, RRENEE %O AR TR A BB B L A5
BRI AGRIE, TR “IESMIGRE " 5 “dSeRrae n” REME: —Jim, SMEER
TR ARG SRR, B8 HURS 0 1 AR5 5 10 5 R VA VB 8 22 18] T Bl E BRI B R 5
F—IO7 I, T ERA R TC R T RE I, G b 0 AR N SR g, DRI ROk
(S REIRTE” o MEA IS NS IS RS St AIVE B 4, AT REAE SA G R UR I 5
STAEZSAREER “ R, KBRS NSO I BHES —
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The Evolution of Audiovisual Narrative and the Shift in
Communication Paradigms in the Age of AIGC

Chen Duo (AINext Jilaizhi(Xiamen)AI Research Institute Co., Ltd.)
He Xiuwen(School of Film, Television and Communication, Xiamen University of
Technology)
Lu Wenjun (Suzhou Gaobo Polytechnic College)

Abstract: The future of audiovisual creation lies in a new ecosystem of human-machine symbiosis, in
which the core competencies of creators must shift from technical operation toward a deep integration of
"language coding" and "aesthetic judgment" in order to reshape humanistic values in the age of algorithms.
Generative Al (AIGC) has not only improved the efficiency of content production, but more importantly, it
has driven the transformation of the narrative subject from a human-centric model to a "centaur"
architecture of human-machine co-creation which has altered the encoding logic of audiovisual language,

evolving from the conventional montage-based paradigm toward a generative logic rooted in the "latent
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space" of prompt engineering. At the level of communicative practice, the traditional
"produce-then-broadcast" model is being supplanted by an agile, feedback-driven closed loop of generation,
thereby engendering a highly customized communicative environment of simulacra. However, this
transformative process has also precipitated a series of critical issues, including a crisis of authenticity
engendered by the dissolution of photographic indexicality, a legal vacuum pertaining to copyright
ownership, and the risk of aesthetic homogenization induced by algorithmic averaging. This paper
scrutinizes the paradigm shift in audiovisual production instigated by AIGC, and proceeds to unravel the
ontological reconstruction of audiovisual narrative alongside the evolution of the communication ecology
amidst algorithmic intervention, ultimately aiming to critically examine the prospective new ecosystem of
audiovisual creation characterized by human-machine symbiosis.

Keywords: AIGC; Audiovisual Narrative; Content Dissemination; Algorithmic Ethics; Human-Machine

Collaboration
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