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The Narrative Double Helix: Symbolic Construction and Algorithmic
Adaptation Mechanisms in Agri-product Marketing on Digital
Platforms

Huang Huizhen (Institute of Digital Agriculture, Fujian Academy of Agricultural
Sciences, Fuzhou, China)
Liu Shanwen (Institute of Digital Agriculture, Fujian Academy of Agricultural Sciences,

Fuzhou, China)

Abstract: Addressing the dilemmas of "traffic involution" and content homogenization in short-video
marketing for agricultural products, this study employs an explanatory sequential mixed-methods design
based on the "Narrative Double Helix" perspective. By integrating content analysis of 7,780 short videos
with survey data from 300 consumers, this research explores the digital construction mechanisms of
symbolic value. The findings indicate the following: (1) A "value inversion" exists on the supply side:
While localized narratives bearing deep cultural codes possess high interaction potential, high-quality
supply is systemically suppressed due to algorithmic preferences for high-frequency, standardized
content. (2) The demand side exhibits a logic of "cultural value addition": While trust in quality forms
the basis of decision-making, highly educated groups demonstrate stronger decoding capabilities and
willingness to pay for symbols related to "country of origin" and "intangible cultural heritage," thereby

validating the cultural capital effect in digital consumption. (3) Reconstruction of "Algorithmic Rurality":
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The "Double Helix" mechanism achieves the effective reconstruction of local knowledge and the
establishment of competitive barriers under algorithmic logic. It does so by adapting to traffic rules
through standardized audio-visual language (the "shell") while embedding a heterogeneous cultural core
(the "kernel"). This study reveals the tensions of cultural production under algorithmic discipline,
providing theoretical insights and strategic pathways for the branding of agricultural products.

Keywords: Digital Agriculture; Narrative Double Helix; Symbolic Value; Cultural Intermediary;

Algorithmic Rurality

Copyright ©2026 by Author(s). This article is open accessed under the CC-BY License

(http://creativecommons.org/licenses/by/4.0/)

0670



	叙事双螺旋：数字平台农产品营销的符号建构与算法适应机制
	I.引言
	Ⅱ.文献综述
	2.1.农产品电商研究
	2.2.符号价值与叙事研究
	2.3.平台经济的文化中介
	2.4.文献评述

	Ⅲ.研究设计
	3.1.混合研究方法
	3.2.内容分析法
	3.3.问卷调查法

	IV．研究结果
	4.1.短视频叙事策略与互动表现
	4.1.1. 博主类型分布
	4.1.2. 叙事内容与符号构成
	4.1.3. 不同叙事策略的互动表现

	4.2.符号价值感知与购买意向关系
	4.2.1. 符号价值认知
	4.2.2. 购买意向影响路径
	4.2.3. 用户特征调节效应


	V.结论与讨论
	5.1.理论机制：叙事双螺旋
	5.2.现实困境：流量逻辑下的价值错配
	5.3.空间重构：算法乡土性的生成
	5.4.消费者异质性与决策分层

	VI.对策建议


